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Australia's Leading Contemporary Art Quarterly

Artlink Disability Action Plan 

1. Core business

Artlink is one of only four major Australian contemporary art magazines. A quarterly publication, it has earned an enviable reputation for quality of reportage, innovation, readability and staying power since its launch in 1981 in South Australia.

Artlink covers contemporary art in Australia. It is a reliable barometer of what is interesting and worth reading about, and through its networking with the national and international scene, provides a context for evaluation and analysis. 

A special feature of Artlink's editorial policy is that each issue focuses on a different theme, which is explored in depth and always with an eye to social context. Since 1987 it has published Special Issues on Art & Technology, Public Art, Community Arts, Contemporary Aboriginal Art, Architecture, Multiculturalism, Sydney, Arts of South East Asia, economic survival for artists, Art and Medicine, Design, Pornography, Education, Biotechnology and many other topics. 

In 1996 we produced the first compilation CD-Rom of electronic interactive art in Australia. Titled SEQUINZ this was distributed with Volume 16#2/3 Arts in the Electronic Landscape.
Artlink's general brief is to give exposure to those working at the leading edge, whether it be in new attitudes and working methods, new technologies, new theories of art, or social and politically-related work.  It achieves this through its examination of exhibitions, conferences, publications, electronic media, new organisations, legal issues, artists' rights, funding or employment opportunities.

A non-profit organisation with a service to the community intent, Artlink Australia, Artlink's publisher, is supported by the Federal Government through the Australia Council, and by Arts South Australia. The editor/coordinator Stephanie Britton, who also founded the magazine, is advised by an editorial committee of leading arts practitioners and administrators. She was awarded the Order of Australia in 2001 for her services to the arts.

Artlink is published quarterly. It is distributed nationally and in New Zealand, Canada and the USA and is available through retail outlets or by subscription.

2. Action Plan

	Area
	Strategy
	Time frame
	Outcome

	Subscription form
	· Current text size is okay – although small be aware that the contrast of text on background is important – when the text is magnified is it clear?

· Clear contact details - Address for Artlink bigger – phone / fax / email

· Look at overall design – is it easy to read?

· Colours – strong colours on light background. 

· Offer an alternative – PDF version available via email. Make a note on the form that this can be requested. 


	Jan 2003
	

	Website
	· Posting full articles on website so they can be accessed and viewed on various sizes.

· Employment of marketing manager – endeavour to employ someone with expertise in web-design.
	Sept 2003
	

	Design and layout of Artlink - 
	· Be aware of design issues for visibly impaired- discuss with designer – use of design features – font size, particularly contrasting colours.
	ongoing
	

	Staff attitudes 
	· All staff members in organisation are made aware of issues of accessibility for people with disabilities.
	ongoing
	

	Alternate formats
	· Investigate the possibility of the Vision Australia Library providing Artlink in an alternative format if they believe there would be sufficient demand for the magazine.
	Feb 2003
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